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PRESS RELEASE

NEW COOPERATION IN THE FMCG SECTOR
Nelt ST begins distribution of Bambi products in North Macedonia

Skopje, February xy 2026. godine - Bambi, one of the most recognized
confectionery brands in the region, is becoming a new principal in the portfolio
of Nelt ST, a member of Nelt Group, one of Southeast Europe’s most successful
business systems in the FMCG industry. Through this partnership, Nelt ST is
distributing Bambi products on the North Macedonian market.

The partnership between a regionally strong brand such as Bambi and the local
expertise Nelt ST has in distribution and market development provides a solid
foundation for long-term growth, improved product availability, and added
value for both retail partners and consumers.

“By taking over the distribution of the Bambi brand, we continue to expand our
portfolio of strategic principals, relying on a strong distribution system and
long-term partnerships. The strength of Nelt ST lies in cooperation with
category leaders, and | am confident that our partnership with Bambi will also
be successful and long-lasting, as we share the same values - service quality,
professionalism, and a strong consumer focus”, said Dragan Dimoski, division
manager.

As part of the Coca-Cola HBC Serbia Group, Bambi has strong market
recognition, a broad consumer base, and significant potential for further growth
in the North Macedonian market.

Nelt Group and Bambi have been successfully cooperating for years in Serbia
and Bosnia and Herzegovina. New partnership in North Macedonia further
strengthens their regional collaboration. The focus of joint activities will be on
reinforcing the Bambi brand’s market position, portfolio development, and
expanding product availability through Nelt ST's strong distribution network.

About Nelt Group:

Nelt Group is one of the most successful business systems in the Adria region in the fields of logistics and distribution, as well as a manufacturer of branded products. As
an international group, it employs more than 5,500 people across 14 companies operating in 12 markets in Europe and Africa. Its leading market position and
achievements over 30 years of operations are the result of continuous investment in employee education and development, innovation, and the application of new
technologies, while an inclusive and open corporate culture remains one of the company’s key strengths.

For more information, please visit: www.nelt.com
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